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摘 要 
I  
摘 要 
因国家产业结构性调整以及客户群体购买方式的转变，各传统服装品牌的竞
争已趋向于拼价格，而轻视服务。为了有效引导和规范各部门步入良性竞争轨道，
常州某服饰企业决定舍弃现有用友T6系统，重新定制开发一套自上而下的产销服
务一体的业务管理系统。 
随着公司经营模式转变、管理制度的变革和信息技术的迅猛发展，使得现有
用友T6系统无法满足目前常州某服饰连锁的业务发展需要，也无法与其他行业业
务管理系统实现对接，业务管理系统已经成为公司创新发展的瓶颈。现有用友T6
系统只涉及配送、零售、简单核算模块，生产、服务、人事等模块未涉及。新定
制业务管理系统需要满足现有用友T6系统所有模块功能，又要为未来业务扩展留
下空间，实现与各类常规硬件和其他业务管理系统的无缝对接。 
本文针对常州某服饰有限公司业务链中客户生命周期管理，基于快速开发平
台技术，设计并实现常州某服饰企业业务管理系统中客户管理子系统，其主要研
究内容如下： 
本文基于快速开发平台和MSSQL Server 2008数据库设计并实现一整套某服
饰企业业务管理系统中客户管理子系统，涵盖了系统管理，呼叫中心，市场营销，
商业机会，客户管理，客户服务，报表等八个功能，重点解决提升客户满意度问
题、用服务带动营销问题以及无法分析客户消费习惯等关键问题。 
以软件工程中瀑布法和原型法穿插设计，较为详细的介绍了某服饰企业业务
管理系统中客户管理子系统的业务、功能、非功能需求，系统框架、界面和数据
库设计。并针对呼叫中心，市场营销，商业机会、客户服务等主要功能，给出了
系统关键功能的实现代码，模块实现效果和各类测试结果。 
经过本项目的研发实施，通过管理客户资料，制定对应营销策略成效显著，
较为明显的改变了无计划营销、无目标营销、被动式营销的情况，解决了提升客
户满意度问题、用服务带动营销问题以及无法分析客户消费习惯等关键问题。 
 
关键词： 快速开发；服饰连锁；客户管理 
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Abstract 
II  
Abstract 
 Due to the national industrial structure adjustment and transformation of 
customer buying patterns, the competition among traditional apparel brands begins to 
focus on fight not service. In order to effectively guide and regulate various 
departments to a healthy competition, a Changzhou apparel company decided to 
abandon the existing UF T6 systems, and to develop a top-down business 
management system integrating production and service. 
With the company's business model changes, the rapid development of 
management systems and information technology development, the current UF T6 
system can not meet the business development needs of the Changzhou apparel chain, 
and neither could the company match other industry business management systems, 
making the business management systems a bottleneck of innovation and 
development. UF T6 system involves modules of distribution, retail, simple 
accounting, production, services and HR. The new business management system 
needs to meet all the existing UF T6 system modules, but also create room for future 
expansion, so as to realize a seamless matching with various types of conventional 
hardware and other business management systems. 
 In this paper, we aim at the customer life cycle management of a Changzhou 
apparel company. Based on the rapid development platform, we design and 
implement the customer management section, and the main contents are as follows: 
This paper, based on the rapid development platform and MSSQL Sever 2008 
database, designs and implements the customer management section of the whole set 
of business management system of the Changzhou apparel company, covering eight 
functions like call centers, marketing, business opportunities, customer management, 
customer service and reports, with the focus on key issues such as customer 
satisfaction improvement, service driven marketing and the inability to analyze 
customer spending habits.  
Combing waterfall and prototyping method of software engineering, we 
explained a detailed description of the parts in customer management system, 
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including business, function and non-functional requirements, system framework, 
interface and database design. And also, for the main functions of the call center, 
marketing, business opportunities and customer services, we gave the system's key 
functions code, modules results and various test results. 
After the development and implementation of this project, by managing 
customer data, the corresponding marketing strategies achieved remarkable results, 
changed unplanned, untargeted and passive marketing, and resolved key issues such 
as customer satisfaction improvement, service driven marketing and the inability to 
analyze customer spending habits.  
 
Keywords: Rapid development; Apparel chain; Customer management 
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